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2011 Vermont Life Wine & Harvest Festival Winery Detail:

Set up:

Friday September 26th from 3:00pm-6:00pm / Saturday starting at 7:00am

Each winery is being supplied two complimentary 6 foot tables
Hours:   Saturday 11-4       Sunday 11-4
Tasting Tickets procedure:
Paid/Reimbursed Tastes:

· For the purposes of consistency the festival committee is defining the word “tasting” as 1/2oz. ( which is approximately 52 tastes per 750 ml bottle)
· At admission, paid attendees 21 and over will receive one glass and three tasting tickets 
· ALL tickets are reimbursable at .75 per ticket
· Additional tasting tickets will be sold at admission AND at a separate booth within the festival 
· Tickets are reimbursable at the end of each day, tickets must be turned in for payment
· Two tickets will be required to taste ice or fortified wines 

This is a high volume product moving festival where you are able to sell by the bottle and the case.  

For you to be ideally prepared we suggest the following: 

1. Wineries should bring a minimum of two staff members to the festival.  

2. 3-4 people would be more beneficial for selling your product.  

3. Bring lots of product!

4. The festival committee will provide (at no additional charge) 2 six foot tables to each winery, and six ½ ounce pourers

5. Recognizing that staffing is a challenge for some, and yet critical for your success, the festival committee can arrange for additional DLC trained staff members to assist in your booth at a cost of $35 per 4 hour shift.  This must be requested in writing, by your winery by July 1.

* Wineries are advised that tent placement may be determined by the number of staff the individual wineries indicate they are providing for the festival. 

* In 2011 Wineries, food, and craft vendors will again be interspersed throughout the tents. 
Vermont Grape and Wine Council Partnership opportunity 2011

6. Free 10X10 booth space for council education, and additional glass sales
7. Council logo included in all promotions (as in all past years) including Vermont Life ad, on wed site and festival arch
8. Glass fundraising opportunity – all glasses at admit will be reimbursed to the council at 2.00 ea.
